Economics 610-401






Fall 2002
Managerial Economics





Mon 6:00-8:30 p.m.

Professor:

Frank Scott

Office:


B&E 335-M

Phone:


257-7643

e-mail


fscott@pop.uky.edu

Course Description:

In this course we will apply economic theory to managerial decision making.  We will employ many of the traditional tools of microeconomics and see how they can be used to analyze practical business problems.  We will pay particular attention to the strategy of firms in the marketplace.  ECO 610 is a core course in the MBA program and is intended to complement the other core courses.  The course may well be of interest to students outside the MBA program.

Prerequisites for this course are ECO 201 and 202, STA 291, and MA 123.  In other words, students are expected to have mastered principles of micro and macroeconomics, basic probability theory and statistics, and introductory calculus.

Required Texts:


(1)  William F. Samuelson and Stephen G. Marks, Managerial Economics, 4th edition, John Wiley, 2003.

(2)  Avinash Dixit and Barry Nalebuff, Thinking Strategically, Norton, 1991.

Grading:

Grades in the course will be determined on the basis of performance on:

assigned homework problems


15%

industry study (due 12/2/02)


25%

midterm exam (10/21/02)


30%

final exam (12/9/02)



30%

Homework problems will be handed out during the semester.  The industry study will be a team project, and I will hand out a full description of the assignment shortly after the semester begins.  It will be due the next-to-the-last week of classes, when each team will make a formal presentation to the rest of the class.

Office Hours:

My office hours this semester will be 9:00-10:00 a.m. on Tuesdays and Thursdays.  I am available at most other times during the week, so if this is inconvenient with you, don’t hesitate to make an appointment with me.  I am also easily reachable by telephone and e-mail.

Course Outline and Reading Assignments:

I.
Introduction:  Samuelson and Marks (S/M), Ch. 1, Ch. 2

II.
Demand and Pricing:  S/M, Ch. 3

III.
Estimating Demand:  S/M, Ch. 4

IV.
Production and Costs:  S/M, Ch. 6, Ch. 7



Midterm Exam      (Mon., 10/21/02)

V.
Perfect Competition and Monopoly:  S/M, Ch. 8, Ch. 9

VI. Oligopoly:  S/M, Ch. 10

VII.
Game Theory and Strategy:  S/M, Ch. 11; Dixit and Nalebuff, Chs. 1-7

VIII.
Risk and Decision Making:  S/M, Ch. 13



Final Exam
(Mon. 12/9/02)

